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“Frankly, there isn’t anyone 
you couldn’t learn to love 

once you’ve heard their story.” 

-Mr. Rogers
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A day in the life of 
Travelers Aid of the 
Inland Empire stories… 
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Make it unique 

If you’ve been to one airport…  
you’ve only been to one airport!  

• What’s unique to your TA agency?  
• What’s on your “front page?”  
• Affirm your organization has meaning.
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Be genuine 

When sharing about your TA agency, use the stories 
your volunteers provide, and the people they help, to 
establish that connection. 

• How do you gather stories?  
• How do you use your ever-present volunteer staff to 

collect these moments?  
• How do you create emotion through storytelling?  
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Plan Content for a “Thumbs Up” 
Some ideas:  

• “WOW” stories (the guest experience) 
• Volunteers in action / Volunteer spotlight 
• TA involvement at airport events 
• A board member being recognized 
• Related organization & partner information / links 
• Interesting aviation news / stories / facts  
• Kudos to other airport programs 
• A new travel app, a travel tip or quote 
• Consider seasonality for more relevance (e.g. National 

Volunteer Week) 

What topics have you focused on?  
What ideas can you share? 
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Post with a passion 

Post engagement increases with high resolution 
pictures and video, timely content, useful 
information and personality. More interactive content 
enhances engagement rates. And for continued 
quality, don’t forget to proofread and to schedule 
your posts to keep an active online presence.  

• What tips do you use for optimized content?  
• How do you spark engagement?  
• How do you change the way you’re telling a story 

in social to spark more intrigue? 
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Do more with less 

How often do you feel like you are a social 
media team of one, and that social media could 
be a full-time job in itself?  

• What creative ways are you taking on the task 
of social media?  

• What tools are you using?  
• Community-submitted content?  
• Volunteers & staff contributing?  
• Local university intern opportunity?
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Thank you! 
Therese Andrews, Travelers Aid of the Inland Empire 

Facebook: Travelers Aid of the Inland Empire 
Instagram: @taieont 


